
Creating a successful Video Marketing Strategy can be daunting for law firms. However, with the right 

approach, your videos can drive business growth.

Law Firm Video Marketing 101:

An 8-Step Checklist

Identify your target audience: You have a great video idea, but who is it for? It's important to identify your 

ideal viewers from the get-go. Maybe you want to attract millennial clients, or perhaps you specialize in 

elder law and want to target seniors and their families. Knowing your target audience will help you create 

content that speaks directly to their needs, wants, and pain points.

Pick your platforms: Don't just upload your videos anywhere and hope for the best. Determining where your 

target audience is most active can help you choose the right platforms for your brand. Once you have 

identified the ideal platform, create an account to begin uploading content and building your audience.

Choose the right video format: Law firms have many video formats to choose from: explainer videos, client 

testimonials, educational content, or even live Q&A sessions. Choose the format that best suits your target 

audience. For example, client testimonials can be a powerful tool to showcase your expertise and past 

successes if you want to build trust and credibility with potential clients.

Create a content plan: Plan out the types of videos you want to create and how o�en you want to release 

them. �is can help you stay organized and consistent.

Here's an 8-point checklist to get started:
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An 8-Step Checklist

Script and storyboard your videos: Create a script and storyboard for each video to ensure  the content is 

clear, structured, and flows logically. �is not only helps your audience understand your message, but it 

also keeps you on track during filming and editing. Remember: a well-cra�ed script and storyboard can 

help you save time and resources by avoiding the need for reshoots or major revisions.

Filming and editing: Lights, camera, action! But creating an engaging video takes more than just pressing 

record. Make sure to shoot and edit your videos with great care, paying attention to details like lighting, 

sound, and framing.

Spread the word: Share your videos on your website and social media platforms. To reach a broader 

audience, consider sharing your videos with industry groups that may be interested in your content and 

running paid promotion campaigns.

Measure success and adjust strategy: Are your videos hitting the mark? When analyzing your videos, it's 

essential to track key metrics such as total views, watch time, engagement rate, and conversion rate. Use 

tools like Google Analytics to track the performance of your videos and identify what's working well and 

what may need to be adjusted.

By following this checklist, you can create a targeted 

and Effective Video Marketing Strategy that helps you 

drive results for your law firm.

And if you ever feel stuck, just remember that you don't have to do it alone. Consultwebs is here to support you every 

step of the way, with expert guidance and innovative solutions that are tailored to your unique needs. 

Uncover your path to success
see how video can help your business soar!
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